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O xypHane

«BOAM» - cTapenwnin TYpncTNUYeCKNin XXypHan
B Poccun, KoTopbiil ycnewHo nsgaerTca BoT
yxe 18 net. byayum nepBbim nspaHnem

Ha poccnnckom meguapbiHke, «<BOANK»
COXpaHAeT nuaupyoue Nnosnyum n octaeTcs
oAHMM N3 Hanbonee aBTOPUTETHbIX

1 NONYNAPHbIX )KYPHaNoB O NyTewwecTBUAX.

About magazine

VOYAGE is the oldest travel magazine that has
been successfully published for 18 years already
in Russia. Being a pioneer in the Russian me-

dia market, VOYAGE keeps its leadership and
remains one of the most competent and popular
magazines about trips and journeys.

*KypHan cogepKut Makcmym nosesHom 1 BAOX-
HoBAsOLEN MHGOPMALMN O HOBbIX TYPUCTUYECKIX
HanpaBIeHNAX 1 BUAAX OTAbIXA, TyYLIUX OTENAX U
pecTopaHax M1pa, pacckasbl NPopeccroHanbHbIX
nyTelweCcTBEHHMKOB 1 MPEeBOCXoAHble poTorpadpun,
NpakTUyecKne CoBeTbl MO OpraHM3aLnm yaauHbIx
Noe3aoK, COBETbl MHCANAEPOB N SKCMEPTOB, a TakXKe
0630pbl MOAbI, KOCMETUKN, aKCeCCYapOB 1 FafKeToB
ANA NyTeWweCcTBEHHNKOB.

N3paetca c 1994

Tupax: 125 000 >ks.

MepuoanyHocTb: 10 HOMEpPOB B rog
Q®opmart: 215x275 mm

Uspatenb: Typuctnyecknin ueHTp «Bosxk»
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A magazine contains the outmost useful and
inspiring information about new travel destinations
and types of holidays, best hotels and restaurants all
over the world, stories of professional travellers and
fascinating photos, practical advices on how to make
a trip successful, opinions of insiders and experts as
well as roundups of fashion and beauty products,
accessories and gadgets for travellers.
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O xypHane

YHUKAJIbHOCTDb XKYPHAJIA «BOAM»

1. <BOAX» — nepBoe TypncTnyeckoe nspaHne, a Takxe oAuH U3 nepBbiX rMAHLe-
BbIX XKypHanoB B Poccun ¢ 18-neTHelt nctopmeit n Co6CTBEHHbIM y3HaBaeMbIM CTUNIEM.

2. «BOAK» npepocTaBnsAeT yutaTeNnam Hambonee akTyasnbHYI0 U CBeXYI0 UHPOp-
MaLuIo 1 ABAETCA TPEeHACETTEPOM B 06nacTu Tpasena. Mbl pacckasbiBaeM O HOBbIX
TeHAeHUMAX, KOTOPbIM NpeACcTOUT B 6nuxKaniuee BpeMA CTaTb onpeaenarnwmnmu,

06 OTKpbIBaOLWMNXCA HaNpaB/IeHNAX U KypopTax, MoKa elle MaJiom3BeCTHbIX B Poccun,
O HOBUNHKax OKOJ'IOﬂyTeLIJECTBeHHOVI nHAOyCcTpun.

3. «BOAX» — yHnBepcanbHoe nspaHue, npegHasHayeHHoOe ANA WVPOKOro Kpyra
yutatenei. Ero ogMHakoBO MHTEPECHO YUNTaTb U HOBUYKAM, KOTOPbIE TOSIbKO OTKPbI-
BaloT An1A cebA 3STOT MUP, U NCKYLIEHHbIM NyTelleCTBEHHVKaM, KOTOpbIe MLLYT HOBbIX

1 HeobbIYHbIX naen. NonesHblie coBeTbl U NOAPOOHbIE MHCTPYKLMM MOMOralT akTUBHbIM
CaMOCTOATENbHbIM TYPUCTaM, a INYHbIE BMEeYaTAEHUA N SMOLMOHAIbHO HaCblLLeHHble
NcTopun 0 Noesakax AapAT BAOXHOBEHME TeM, KTO MpeanoyvmTaeT Nonb3oBaTbCA yCy-
ramv TypareHToB. Te, KTO LLleHUT COOTHOLLEHWE LieHbl Y KaYeCTBa, OLLEHAT Han NPaKTu-
yeckune pekomeHgaLuM, NO3BOAAOLMNE COKPATUTb BlogxeT nyTewecTBuA. Hy a Te, KTo
cnepuT 3a cobon n Modow 1 NpenoYmTaeT NyTelwecTBoBaTb C KOMGOPTOM, C YAOBOJIb-
CTBMEM BOCMOSb3YIOTCA naeAamm, noyepnHyTbimu B pasgene «ObPA3 KN3H».

4. <BOAXK» npeacTaBnsaeT coboii Bceo6bemniowmnii ICTOYHNK MH$opmaLuum no
BCeM BONpPOocCaMm, CBA3aHHbIM C MMPOM NyTelwecTBuii. Mbl paccKasbiBaeM He TONbKO
O TYPUCTNUYECKUX HANPABNIEHUAX, HO 1 O FACTPOHOMUN 11 BUHOLENNM, O MOAE W HOBUH-
KaX KOCMETNUYECKOI NHAYCTPUN, O 3[0POBbE 1 MCUXONOTM, 06 UCTOPUN 1 TEXHNYECKOM
nporpecce.

5. «BOAIXK» — 3T0 )KypHan o BneyatneHunax. Mbl He MPOCTO paccKasbiBaeM O TOM, Kya,
KaK 1 3a4eM exaTb, Mbl JENVMCS JINYHBIMY BNEYATIEHNAMMN N SMOLUAMY, KOTOPbIE HALLK
aBTOPbI U poTOrpadbl MPUBO3AT CO BCEX YIONKOB MUPA. B KaxoM HOMepe Bbl HalngeTe
TO, UTO 3aCTABMAET HALUMX YATATENEN XPaHWUTb BCAKNIA KYMNEHHDIN XKypHan oma gonrme
roAbl, TO, UTO 3aCTaBNAET MX BCTATb C AMBaHA 1 OTMPABUTLCA B MYTb, NMLLb TOJIbKO NPO-
yMTaHa NOCNeAHAN CTPaHNLA — BAOXHOBEHUWE M HACTOALLAA NOOOBb K Ny TELLECTBUAM.
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Sections

UNIQUE FEATURES OF VOYAGE MAGAZINE

1. is the first travel periodical and one of the first glossy magazines in Russia
with 18-year history and own recognizable identity.

2. provides its readers with the most up-to-date and latest information and is
a travel trend setter. We tell our readers about new trends that will be dominating in
the nearest future, about new tourist destinations and resorts lesser known in Russia
so far, and about other news in the travel industry.

3. is a universal edition specially aimed at a wide audience. This magazine

will be the same interesting to read for new-comers who just open outer world for
themselves and for experienced travellers who seek for new and extraordinary
ideas. Practical hints and detailed instructions support active and independent
tourists, when personal impressions and emotional stories about travelling inspire
those who prefer to use services of travel agents. Those who value a good balance
between price and quality will appreciate our practical recommendations that will
allow to optimize their travel budget. Fashion-oriented readers who prefer comfort in
travelling will get advantage of ideas from LIFESTYLE section.

4, represents an encyclopedic information source about everything from
the travel world. We tell our readers not only about travel locations, but also about
gastronomy and winemaking, health and psychology, history and technical progress.

5. is a magazine about impressions. We are not simply telling where, when and
what for to go, we are sharing personal impressions and emotions that our authors
and photographers bring from all parts of the world. Each issue has something
special that makes our readers keep the magazine at home for many years and that
urges them to leave their comfortable sofa and to be ready for a new adventure as
soon as they finish the last page of the magazine — and this is what is called inspiration
and real love for travelling!
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Aynntopus

XXYpHarna

AyauTtopusa ogHoro AyauTtopus
Homepa (AIR) 3anonropa
2011/l 2011/ 2011/1 2011/1
ThIC. ThIC. TbIC. TbIC.
yen. % yen. % yern. % yen. %
Poccua  258.1 0.4 2491 04 11287 2.0 11229 1.9
MockBa 636 0.7 557 06 2180 24 2224 24
cne 385 1.0 407 1.0 1285 32 140.7 35
Bospacr OuHaHCOBbIN cTaTyC

25-44 -50,5%
45-54 - 30,1%
55-64 -13,3%
16-19 - 3,5%
20-24 - 2,6%

Mon
MeHwmHbI - 58,8%
My>uunHbl — 41,2%

CemelHoe nonoxeHne
MKeHatbi/3amyxem - 65,1%
XonocTbl/He 3amyxem —
34,1%

O6pasoBaHue
Bbicwee - 64,7%
HeoKoHueHHOe
Bbicwee — 19,1%
CpegHee - 16,2%

Bbicokoob6ecneueHHble -
38,8%
CpenHeobecneyeHHble —
33,8%

Ob6ecneyeHHble - 33,7%
ManoobecneyeHHble - 3,7%

CoumanbHbIi1 cTaTyC
PykoBogutenu - 34,1%
Cnyxawme - 22,8%
Cneuyunanuctbl — 18,6%
Pa6oune - 10,8%
Homoxo3ankn — 5%
CTyOeHTbl, NEHCMOHEPDI
nap.-1,5%

[HaHHble TNS aHBapb-utoHb 2011 roga

READERSHIP

Average Issue
Readership (AIR)

2011/l

ths.
psn. psn.

258.1 04 249.1
63.6 0.7 557
385 1.0 40.7

ths. %

Age

45-54 -30,1%
55-64 -13,3%
16-19 - 3,5%
20-24 - 2,6%

Sex

Men - 41,2%

Marital status

Single - 34,1%

Education

Incomplete
higher - 19,1%
Secondary - 16,2%

2011/

Half-a-Year Readership

2011/l 2011/1

% ths. % ths. %
psn. psn.

04 1128.7 20
06 2180 24
1.0 1285 3.2

11229 1.9
224 24
140.7 3.5

Financial status

Medium income - 33,8%
Low medium income - 33,7%
Low income - 3,7%

Social status

Officers — 22,8%

Specialists — 18,6%

Workers - 10,8%
Housekeepers — 5%
Students, pensioners
Education and other. - 1,5%
Higher - 64,7%

Incomplete higher - 19,1%
Secondary - 16,2%

TNS data for January-June 2011
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PybpukaTtop

Upen

Kanengapb
Camble NHTepecHble cobbITUA
6nuxanwero mecaua.

NHTepBbio
3Be3,£lbl — 0 NOBUMBbIX MecTax oTAblXa.

Ton-5

Camble ropAymne HanpasfeHna
mecsAua AnAa cCemenHoro,
AKTUBHOTIO, NNAXHOIO OTAblXa,
racTpoHoMMYyecKoro Typa nnm
rnoesfKkn Ha ynk-aHa.

MNepepbiB
Yawka K0¢e NN 4aA B pasHbIX
cTpaHax mupa.

MNporynka
Camble nHTepecHble ynuLbl M1pa —
CO BCeEMU OCTaHOBKamu.

BapwuaHTbl

NHTepecHble noa6bopKM nyyLumnx
oTereil, pecTopaHOB, MarasvHoB,
aBMaKOMMaHWN 1 BNeYaTAALWMNX
MapLUpyTOB.

Tema Homepa

Bonblon TemaTnyeckmnin 063op
Mo aKkTyanbHON TYPUCTUYECKON
TeHAEHLMN: HanpaBieHns, oTenu,
BUAbI OTAbIXa, AEN.

MyTrewecrBunna

MporpaMmma-MUHUMYM

YTO Hy>KHO ycneTb cAenathb, yBUAETb
1 Nonpo6boBaTh B CaMbIX MHTEPECHbIX
ropogax mupa.

NHcanpep
M3BecTHble niogun — 0 MecTax, oTKyaa
OHMW POAOM.

Tponow rypmaHa
Jlyuwne ractpoHoMmyeckme
MapLUpyTbl MUpa.

ABTOMapLpyT
MNyTewecTBua Ha aBTomobU”ne —
MeCTa, pekomeHgauumu, BnevyaTneHus.

Terra incognita
Hosble HanpaB/ieHUA N HeU3BeCTHbIe
TOYKM Ha KapTe mupa.

AKTUBHBbIN OTAbIX
AApeHanuHoBble 3a6aBbl Ha NGO
Ce30H 1 ypoBeHb $pu3nyeckom
NoAroTOBKN.

Ha 3poposbe
Cna-nyTewwecTBMA 1 340pOBble
pasBfieyeHunA.

lNaHopama

DoTopenopTaxu 13 pasHbiX yronkos
MUpa oT Nyywmx potorpados
«Boskar.

CoBeTbl

MpakTrKa

Bceobbemniowme pekomeHaaLmm no
aKTyaJ'IbHOI7I AnAa nytewecTBeEHHUKOB
Teme.

MHeHune
CoBeTbl loprCTa, NICUXONora n Apyrux
SKCNepTOoB.

®oTowkona
MacTep-knaccbl Begywmx
POCCUINCKNX 1 MUPOBbIX
doTtorpados.

O6pas »n3Hm

MeHto
facTpoHOMMYecKre TpaguLn
1 nereHgapHble 6nopa.

Cronuk weda
CoseTbl 1 peLenTbl OT NyYLInX
rnoBapoB Mupa.

lpapyc
MbAHAWME NCTOPUM 06 aNKOroNbHbIX
HannTKax Co BCero ceeTa.

B nopory

MopHan opexpa 1 akceccyapsl,
6araxx 1 pyyHas Knagb,

yachbl 1 yKpalleHus,

KOCMETMYECKNEe HOBUHKM W rapKeTbl
nocnefHero NOKoNEeHuA.

BenHec
Jlyuwimne o3fopoBUTENbHbIE LIEHTPDI,
cha-npoueaypbl n CaHaTopun.

Heading list

Ideas
Top events in the nearest month

Celebrities about their favorite
places for holidays

Top season’s destinations for
family, outdoor and beach holidays,
gastronomic tour or week- end
journey.

A cup of coffee or tea in different
countries.

The world’s most interesting streets
with all stops.

Interesting selection of hotels,
restaurants, shops, air companies
and impressive routes.

A great review of up-to-date travel
trends: routes, hotels, holiday types,
ideas.

Journeys

What you must see, do, or try in the
most interesting cities of the world.

Public people about places where
they were born

Best gastronomic routes.

Travelling by car -places,
recommendations, impressions.

New locations and unknown
destinations on a world map

Adrenaline rush for any season and
physical form

Spa-and health recreation

Photo essays about different
places of the world from the best
photographers of Voyage.

Hints

Encyclopedic recommendations on
a featured subject

Advices from a lawyer, a
psychologist, and other experts.

Master-classes from the high-
class Russian and international
photographers.

Lifestyle

Gastronomic traditions and
famous dishes.

Advices and recipes from the
world’s best cooks.

Intoxicating stories about alcoholic
drinks from all over the world.

Fashionable clothes and accessories,
luggage and carry-over bags,
swatches and jewellery, care product
specialties and latest gadgets.

The best spa centers, spa-procedures
and spa-resorts.
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PasmeweHmne

Place for your

peKnambl advertisement

OcHoBHOWM 610K Main block

®opmar Pazmep (mm) g::;’;g?.s% Volume (Mm) Size Price, €
1 nonoca 215x275 255000 1/1 of page 215x275 6 500
1-it passopoT 430x275 590000 First spread 430x275 15100
2-i passopoT 430x275 505000 Second spread 430x275 12950
PassopoTt 430x275 390000 Spread 4305275 10000
2-9 06noXKKa 215x275 370000

3-7 06noXKa 215x275 275000 2nd cover page 215x275 9430
4-7 06rI0XKKa 215x275 475000 3rd cover page 215x275 7050
CnoBo pefakTopa 215x275 295 000 4th cover page 215x275 [PAY
CopepxaHue 215x275 295 000 Editor’s letter 215x275 7 500
1/2 nonocol 180x115 165 000 Contents 215x275 7 550
1/3 nonocol 180x75 (58x235) 130 000 1/2 of page 180x 115 4200
lnoTtHas BKnelka BHYTpY 215x275 555 000 1/3 of page 180 x 75 (58 x 235) 3300

Heavy insert inside 215x275 14 200 Bawa e l&ﬂf‘l(‘%ﬂﬂa 2
the magazine (250g.) caadnio s Tauwaande
Double-page spread under 430x275 18 200

the first cover

(2 pages in an open flap)

XypHana (6mr. 250 1)

PassopoT nog nepson

o0610Kol (2 nonocol 430x275 710000
OTKPbITOrO KflanaHa)

Pa3sopot nog BTopon

b — -

o HEET BOAH
06710KK0W (2 nonocsl 645x275 850 000 vn i Double-page spread under 645x275
3aKpbITOro KnanaHa + the second cover
1-A cTpaHuLa XXypHana) (2 pages in a closed flap
+ 1st page of the magazine
. . BNOXeHue .
Direct mail JINCTOBKM 1 WIT. 2.0 Pa3p‘e" Classified Direct mail Inserted leaflets 1 pc. 0,70
Llena, py6. (d] ified H
P R assified Section
Cneunpoekmel npoc4umMel6aiomcsa no 3anpocy ®opmar asmep 6e3 HAC 18% Special projects are to be calculated
Bo3moxHo pazmeweHue cneyuanbHsix BKﬂaaOKp(BﬂuLleIX pasmepos Ha 1/1 nonocbl 215%x275 44 000
6ymaze nobol nnomHocmu. Obpasey 8k1aoku (Ui Makem ¢ ykazaHuem Volume (mm) Size Price, €
MOYHbIX pazmepos u napamempos bymazu) 01 €02/10C08aHUS 803MOKHOCMU Passoport 430x275 71500 Special insets of different sized and of paper density are possible to place. Inset 1/1 of page 215x275 1100
pasmeujeHus Heo6X00UMO NPedoCMAsUMb 8 peKk/IamMHbili omader. 1/2 nonoch 180x115 25000 example (or mock-up indicating exact measurements and paper parameters) pag
HayeHka 3a no3uyuoHupogaHue — 5%(HecmaH0apmHoe pasmeujeHue, Hanpumep for approval advertising placement should be submitted to the marketing Spread 430x275 1830
08e nosocbl NodpAd u m.n.) 1/4 nonocbl 174x64 (86x129) 15000 department. 1/2 of page 180x 115 640
Ans o6pesHozo popmama Heo6XOOUMbI 8blsIeMbI N0 5 MM. 1/8 nonocol 86x64 10 000 Mark-up for positioning - 5%(non-standard placement, for example 1/4 of 174 x 64 (86 x 129 385
2 pages one after another and so on) Orpage x 64 (86 x )
Ckugkmn CKuoka peknamHbiM azeHmcmeam — 17%, Welcome ckudka - 7% . Ckunpakun Ckuoka pekiamHeim aeeHmemeam — 7%, Welcome ckudka — 3%. For trim sizes 5 mm bleeds are required. 1/8 of page 86 x 64 257
CKUOKU 3a Ko/lu4ecmao ny6aukayuli — no 3anpocy. CKUOKU 3d KoJlu4ecmao ny6uKkayuti — no 3anpocy.

Discounts Discount to advertising agents — 17%, Welcome discount - 7% . Discounts Discount to advertising agents— 7%, Welcome discount - 3%.
Discounts for number of publications upon request. Discounts for number of publications upon request.
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PacnpocTtpaHeHue

Po3Hunya

e KpynHenLine onTosble
N PO3HNYHbIE KOMMAHWN
Mo 3aKynke npecchbl

® KNOCKM

«MocKOBCKIMe HOBOCTU»
e CynepMapKeTbl
(«Mobyc lypme»,
«CebMOW KOHTUHEHTY)
@ OMNTOBbIE N PO3HNYHbIE
MarasunHbl KOMMaHWN
«Cennc»

Mopnucka
PepakuuoHHas,
NoAMNUCHbIE areHTCTBa
(Poccus, CHI, CLUA,
lfepmanusa, N3pannb)

WW W.VOYagemagazi N e. Ui |

UmnpxeBoe panpocTpaHeHune
e Ha 6opTax aBMaKOMMaHUK «TpaHCcaspo»
(BouHrun-737 pasHbix mogndukawmmn)

o «lllepemeTbeBo», TepmnHan D

e VIP-3anbl «TpaHcaspo»

e 3aBNJ0OBO

e Sokos Hotels, CaHkT-MNeTepbypr

e 6yTrKM Raschini

e tutto bene

e ceTb cnopTKNyboB «MnaHeTa GUTHEC»
o PUTHec-LeHTpbl «HoBas Jlurax, «<3apsagka»
® CaIoHbI KPacoTbl (CETb UMUAXK-
nabopatopwuii «NepcoHa L.A.B.» n ap.)
e ceTb pectopaHos | LOVE CAFE
(«daHTec», «OrHmy, Courvoisier,
«CKpoMHOe obasHme OypxKyasmm»,
«Jlvira Many, «NacTa n bacTa»)

e Kade-pectopaHbl BAMBOO.BAR

e Tomb0

e VIP-paccbinka

(Ton-meHen»kepbl KOMMNaHWI)

PernoHbl pacnpocrpaHeHuA

XKypHana «BOAM»

PervioH % OT TUpaxa

Mocksa 35%
C.-Metepbypr 12 %
fOr PO 7 %
Ceepo-3anag PO 5%
UeHTtp PO 10 %
Ypan 7%
3anagHaa Cubupb 7%
BoctouHaa Cnbmpb 5%
JanbHun BocTok 0,5 %
YKpavHa 2%
MNpunbanTtuka 2%
HanbHee 3apybexbe 0,5 %
Moanuncka 7%

Distribution

Retail

e Biggest wholesale and
retail press companies
e stands

«Moscow News»

e supermarkets

(«Globe Gourmet»,
«Sed’'moy Continent»)

e Wholesale and retail
companies Sales

Subscription
Editorial subscription
agencies

(Russia, CIS, USA,
Germany, Israel)

Image distribution

e In the aircrafts of Transaero air company
(Boing-737 of different modifications)

e Sheremetievo, Terminal D

e VIP-lounge Transaero

e Zavidovo

e Sokos Hotels, Saint Petersburg

e boutiques Raschini

e tutto bene

e sports club chain Fitness Planet

o fitness centers New League, Zaryadka

e beauty parlors (image laboratories chain
Persona L.A.B. and etc.)

e restaurant chain | LOVE CAFE

(Dantes, Ogn», Courvoisier,

Skromnoye Obayaniye Burzhuazii,

Liga Pap, Pasta and Basta)

e Coffee houses and restaurants BAMBOO.
BAR

e Tompo

e VIP-mail (top managers)

Regions of Voyage
magazine circulation
Region % of the
issue
coverage
Moscow 35%
Saint Petersburg 12 %
South region 7 %
North-West 5%
Central part 10 %
Ural 7%
Western Siberia 7 %
Eastern Siberia 5%
Far East 0,5%
Ukraine 2%
East country 2%
Far-abroad countries 0,5 %
Subscription 7%
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101000, MockBa, Manas Jly6saHka, 16, cTp.1

TENIE®OH/®AKC
+7(495) 621 8585

PEKJIAMA
TenedoH/dpakc
+7(495) 621 8585
mg@voyagemagazine.ru

CBA3U C OBLWWECTBEHHOCTbIO
pr@voyagemagazine.ru

ANCTPUBYLNA
sim@voyagemagazine.ru
+7(495) 621 7192

16 Malaya Lubyanka, bld. 1, Moscow 101000

TEL /FAX
+7(495) 621 8585

MARKETING DPT
tel/fax
+7(495) 621 8585
mg@voyagemagazine.ru

RP DPT
pr@voyagemagazine.ru

SALES DPT

sim@voyagemagazine.ru
+7(495) 621 7192
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